
 
 

Build Community Partnerships and Sustainable Resources 
 Into Your Odyssey Program  

 
Summary of Brainstorming Sessions 

 
 
The attendees broke into three groups and each group had about 10 minutes, in three separate sessions, to consider: 
1) Sustainable Resources 2) Developing Partnerships and 3) Engaging Community 
 
Sustainable Partnerships 
 

• Need tangible results, vision and long term commitment before seeking other resources 
• Gifts in-kind as good as cash 
• Involve/contact school alumni 
• Offer tax receipts to donors 
• Offer products/resources for sale to other schools  
• Collaborate with other schools 

 
Developing Partnerships 
 

• Support from Administration 
• Buy in from all department members 
• PAC under utilized as advocates 
• Use PAC for connections to potential partners 
• Join Linked In Identify champion to lead partnering activities 
• Media presence 
• Open houses 
• Succession planning for staff 
• Identify what you are offering to partners and clearly identify your value proposition 
• Work on public:private partnerships 
• Look for corporate donors e.g. Bank or lead company 

 
Engaging Community 
 

• Community events – science celebration 
• Use students to tell of benefits and in fundraising 
• Relevant/meaningful/Enhancement 
• Seek win:win relationships 
• Use web and social media 
• University, college and industry links 
• Use local papers and other media 
• Make it intergenerational and multi-cultural 
• Connect with feeder schools 
• Connect with local companies in area of Odyssey activity 
• Do a comprehensive review of other grant opportunities 
• Open house 
• Knowledge philanthropy  
• Solicit resident experts involvement 
• Involve parents with relevant expertise 
• Seek work experience opportunities 
• Use alumni connections  

 
 
 
 



Promoting Your Event 
You're finally done planning your event — the venue is reserved, the speaker is booked and all the last minute 
preparations are complete. It's going to be great. Now it's just a matter of getting people to show up. 

You can and should publicize your event in a variety of ways. Consider a mix of public service announcements, 
postings your school’s / district’s websites, emails to listservs, flyers and ads. You probably have other ideas, too. 

1. BUT BEFORE YOU DO ANYTHING: 

As soon as the details of your event are confirmed, write up a blurb. You will use this short description for all of 
your promotional efforts so get it ready first. It must be short and it must include: 

• WHO — who is talking, who is sponsoring? 
• WHAT— what's going to happen and why is it interesting? 
• WHEN — the most important part; beware the typo. 
• WHERE — think about linking to a map if the location is hard to find. 
• HOW TO GET MORE INFO — email, phone number and website address (URL). 

2. WEB TACTICS: 

Get your event blurb posted on websites. Start with your own site, and go from there. Here are several online 
resources to help get the word out. Submission deadlines vary, so be sure to check. 

• In you community:  
- Post on eventful.com and upcoming.org  — both are public event promotion sites that can reach a large 
audience. 

3. EMAIL TACTICS: 

• Start off by emailing your blurb to colleagues who might be interested in your event. Ask them to share it 
with others. 

• Send the blurb to relevant academic units (both within U of T and to other universities within the Golden 
Horseshoe) and ask them to share it with their colleagues. The departmental administrative assistant is 
usually the best person to contact. They have the power to forward your email far and wide. 

• Listservs: You've probably emailed your PSA listserv(s) but ask other departments if they will send your 
events blurb to their listservs.  

4. SOCIAL MEDIA 

If you (or someone on your team) is Web 2.0 savvy and your group already has a online presence, then we don't 
have to tell you how to promote your event on Facebook, MySpace, Twitter, blogs and the like. 

But if your unit has yet to enter this world, then now — when you are in the middle of planning and promoting a 
big event — is not the time to launch a social media campaign. Social media only works if you use the proper 
voice. Leaping in without research and careful planning will, at best not work, and at worst, damage your 
credibility 
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5. PAID ADVERTISING 

Generally ads in the major media will be outside the scope of your budget. But consider running paid print ads in 
your community media and other local publications. 

TIP:  Many publications offer a discounted rate for non-profits organization including schools. 
So ask about a "non-profit rate card" — it doesn't hurt to ask and it could save you some money. 
 
REMEMBER: You don't have to be a designer to run an ad. Most publications will layout (design) your ad if you 
provide the content. Ask about this service.  

6. FLYERS 

It might take a bit of time but do get an eye-catching flyer designed. 

You may have someone in your school who can create a flyer. If not, think about using the services of a graphic 
designer. 

• Bigger isn't better — it should fit (folded if necessary) into a standard-sized envelope for mailing.  

• A word about visual identity and what design elements should be  included on all your printed 
promotional materials. 

Distributing your flyer:  

• Get your student to post your flyer on bulletin boards around your community. 
• Mail it far and wide across the university and beyond; make sure to include a short note asking if it can 

be posted.  
• Have your flyer in the mail at least 4 weeks in advance of your event. 

7. PUBLIC SERVICE ANNOUNCEMENTS:  

Also known as Event Announcements, PSAs are a way to get your event listed in the media for free. 

Most newspapers as well as daily newspapers and some magazines, run regular event listings. Inclusion is free 
but is at the discretion of the listings editor. 

Some radio stations will also occasionally run PSAs about upcoming events. 

Writing your PSA: PSAs must be short (no more than 100 words) and must include all the key event details. 
Include the date, the start and end time, the event's title and a brief description. Indicate whether the event is 
free or the ticket price. 

• Make sure you include contact information (i.e., website address, phone number, email, website) for 
people seeking more info. 

• Timing is critical and deadlines vary. In general, send out your PSA four weeks in advance.  

Distributing your PSA:  It's easy to create your own PSA distribution list  
- you can search the internet as many media outlets post event submission information online; that's what we do. 
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8. SHOULD YOU INVITE THE MEDIA 

The answer isn't always yes. 

Consider contacting the media only if the topics covered in your event would be compelling to the general public. 

If your event is newsworthy, you can inform reporters with a media advisory — a very short press release (one or 
two paragraphs maximum) that explains the basics of what your event is about, who is participating and 
when/where the event will take place. 

Media Advisory – Before the event Media Release – After the event 
 Answer the basic 5w’s of the event 
 Send 4 to 5 days prior to the event 
 Include compelling story  
 Know the publication dates 
 Email as text in email – limit attachments 

 Mail to a specific reporter 
 Headline should be nor more than 7 or 8 words 
 Include brief story of the event 
 If including picture, think about adding who is 

in the photo and photo credit 

Mass emailing is not advisable. For example, if your event is about climate change, investigate which reporters 
write about the environment (or science) and send them the advisory. You can research who writes about various 
topics (or beats) and obtain their emails by looking at media outlet websites. 

Don't be upset if the media don't turn up. All you can do is let them know. 

• Note: If inviting the media, make sure to check with the district on the correct protocol for getting 
permission from parents to have pictures taken – ie: photo release 

9. MORE IDEAS 

• We've given you a few ideas to get started but you know your audience best.  Be creative; think about 
who might be interested in your speakers, who cares about your topic, and the best way to reach those 
people.  

• Ask colleagues to mention the event in their classes. 
• Look for online bulletin boards that might be applicable and post the info there. 
• Mail or email personalized invitations. 
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What is your long-term funding plan? 
Do you have control over your budget? 
 
 
 
 
 
Do you have district resources you can connect with? 
 
 
 
Media Release 
 
Media Advisory 
 
 
PAC / DPAC 
 
Service groups 
Post Secondary 
Community programs 
 
Leveraging MOF 
 
In kind support 
 
Curricular enhancement opportunities 
 
 
Promoting your event 
 
Eventbrite 
 
 
Ustream 
 
Building Community Partnerships and Sustainable Resources into your Odyssey program: 
Strategies for building sustainable resources, developing partnerships and engaging local 
media to increase awareness of your program in your community. 
 
District resources – do you have a communication specialist in your district 
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Contacting media 
Focus on event – keep it interesting, visual, create a good story 
Innovative event 
Photo release getting harder 
Send as text in email – photos sent upon request 
Call / email paper first and get specific name to send to 
 
Social media 













 
 

School District No. 34 (Abbotsford) 
PHOTO/VIDEO RELEASE FORM 

 
 

 
I ______________________, as the legal parent or guardian (hereafter known as “the parent”) of 

______________________ (hereafter known as “the student” and “son/daughter”) do hereby give School District 

No. 34 (Abbotsford) (hereafter known as “the District”) his or her assigns, licensees, successors in interest, legal 

representatives, and heirs the irrevocable right to use my son/daughter’s picture, portrait, photograph, or video in 

all forms and in all media and in all manners, without any restriction as to changes or alterations (including but not 

limited to composite or distorted representations or derivative works made in any medium) for advertising, trade, 

promotion, exhibition, or any other lawful purposes, and I waive any right to inspect or approve the photograph(s) 

or finished version(s) incorporating the photograph(s), including written copy that may be created and appear in 

connection therewith.  I hereby release and agree to hold harmless the District, his assigns, licensees, successors in 

interest, legal representatives, and heirs from any liability by virtue of any blurring, distortion, alteration, optical 

illusion, or use in composite form whether intentional or otherwise, that may occur or be produced in the taking of 

the photographs or video, or in any processing tending toward the completion of the finished product, unless it can 

be shown that they and the publication thereof were maliciously caused, produced, and published solely for the 

purpose of subjecting me to conspicuous ridicule, scandal, reproach, scorn, and indignity.  I agree that the District 

owns the copyright in these photographs and I hereby waive any claims I may have based on any usage of the 

photographs or work derived therefrom, including but not limited to claims for either invasion of privacy or libel.  I 

acknowledge that there is no consideration or expectation of any remuneration for the use of the picture, portrait, 

photograph, or video. 

 

I am the legal guardian or parent of the student indicated above and am competent to sign this release.  I agree that 

this release shall be binding on my legal representatives as well as heirs, my assigns, and me. I have read this 

release and am fully familiar with its contents. 

Signed: 
 
_____________________________ _____________________________ 

 Parent/Guardian (Signature) Student (Signature) 
 
_____________________________ _____________________________ 

 Parent/Guardian (Please Print) Student (Please Print) 
 
_____________________________  

 Address   
 
_____________________________  

 Phone 
 
_____________________________  

 Date 
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